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How Tourism Marketing
Impacts Business

MISSION

As the official tourism promotion agency for the destination’s travel
and tourism industry, the organization contributes to the economic
development and quality of life on Long Island by promoting the
region as a world-class destination for tourism, meetings and
conventions, trade shows, sporting events and related activities.
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TOURISM MATTERS

AXES $5.9 Billion

Annual Spending

9.6 Million
Overnight Visitors

Small Business make up 84% $722 Million
of Tourism Industry Local & State tax Revenue
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New York City, Long Island
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together comprise nearly
80% of New York State
traveler spend
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Traveler Spending in 2017

Tourism in Long Island is @
$5.9 billion industry, supporting
81,707 jobs.

W\ Suffolk County accounts for 547
46% of traveler spending in Long

Island.

Traveler spending in the region

increased by 4.0% in 2017.

Total Tourism
Impact, 2017

Nassau $2,696,657 $1,481,117 38,048 $179,409 $148,301
Suffolk $3,173,889 $1,685,657 43,659 $219,519 $174,546
TOTAL $5,870,546 $3,166,774 81,707 $398,928 $322,847




Traveler Spending

Second Homes
7%

TOURISM

B ECONOMICS

Travelers spent $5.9 billion in Long
Island in 2017.
Spending atf restaurants and on

transportation comprised 30% and
23% of the total, respectively.

Nassau $362,414 $297,229 $977,096 $476,022 $557,470 $26,426 $2,696,657
Suffolk $522,235 $206,104 $791,201 $461,672 $803,021 $389,656 $3,173,889
TOTAL $884,650 $503,333 | $1,768,297 $937,693 | $1,360,491 $416,081 $5,870,546
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Tourism-Generated Taxes, 2017

Nassau

L ocal m State

TOURISM

Suffolk

Tourism in Long Island
generated $725

million in state and
local faxes in 2017.
Sales, property, and
hotel bed taxes
contributed to nearly

S400 million in local
taxes.

Suffolk County
produced 54.6% of the
region’s tourism tax
base.
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Top Activities During Visit

Research:

Consumer Conversion Study

Printed Visitor’s Guide is a Valuable Resource:

® The guide met expectations for 98.4% of the responders
o They love the great ideas, maps, pictures and details about attractions
e The guide caused over half of responders to visit additional attractions and/or areas

Facebook is Popular and DiscoverLonglsland.com is Recognized:

Facebook was the top social media source and was even more popular than a recommendation from

Friends & Family! The top 3 sources were:
Online — DiscoverLonglsland.com (31.6%)

Visitor’s Guide (26.5%)
Online — Other (19.6%)

(check all that apply)?

How did you hear about Discover Long Island

Travel by Car is Most Popular:
Responders arrived by:

e Car(79.0%)

e Plane (11.2%)

e Ferry (5.6%)

Day Trips and Long Vacations Most Popular:

Facebook 124% | 90
Instagram 0.8% 6
Twitter 0.6% 4
Radio 1.2% 9
Television 3.0% | 22
Visitor's Guide 26.5% | 192
Online - DiscoverLonglsland.com | 31.6% | 229
Online - Other 19.6% | 142
Friend and/or Family Member 75% | 54
Do Not Recall 17.0% | 123
Other (please specify) 61

answered question | 724

Those who Fly Arrive at JFK Slightly More than the Other Airports:

e Dining (78.8%)

e Beaches (64.4%)

e Farm, Fruit Stand or Orchard (51.4%)

e Shopping (50.8%)

e Historic Sites (40.4%)

What areas of Long Island did you visit (check all that apply)?
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JFK (35.7%)
MacArthur (31.0%)

4 The 11% that traveled by plane arrived at:
o

L ]
e La Guardia Airport (26.2%)
¢ Newark (5%) — written is an “Other” choice

How many nights did you spend on Long
Island during this trip?

0 nights (day trip) 251% | 84

1 night 6.0% | 20

2 nights 16.1% | 54

3 nights 12.8% | 43

4 nights 87% | 29

5 nights 6.6% | 22

6 nights 1.5% 5 99% Leisure Trips

7 or more nights 233% | 78 |7 | 83% visited Suffolk county
answered question | 335 68% New Yorkers




Research:

Demographics
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"Suburban Splendor” are mamed couples Channel Usage
and their children living the good life in
mid-size suburban setings where they
reside in sprawling hwgh-end homes
Theses engineers, doctors, execulive
managers and home-based business
owners work hard and have already
managed to builld-up a sizable net worth 10% 40%
They enjoy reading magazines, driving (-3) (-3

luxury cars and taking fabulous family
vacatons to foreign lands. “Suburban
Splendor's” extremely healthy incomes
allow them to invest in real estate, buy
top-of-the-kne household furmishings
educate their children and to be quite
generous with gifts and contnibutions
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Consumer Demographic Study

Strong Lifestyles
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Aided Awareness: Places Heard Of

Base: Non-Residents

Long Island, NY 1 100
San Diego, CA 96
Charleston, SC

Hartford, CT
Trenton, NJ
Westchester, NY
Nassau County, NY | 53
Suffolk County, NY | 48
Marin County, CA
Beaufort County, SC
Mercer County, NJ
Bergen County, NJ

50 75 100
Percent

L@fngwoods

INTERNATIONAL
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Ever Visited

Base: Non-Residents

San Diego, CA
Long Island, NY
Charleston, SC
Trenton, NJ
Hartford, CT
Westchester, NY
Marin County, CA
Nassau County, NY
Suffolk County, NY
Bergen County, NJ
Mercer County, NJ
Beaufort County, SC

0 25 50 75
Percent

L@fngwoods

INTERNATIONAL
40 YEARS TOGETHER
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Familiarity With Long Island

Base: Non-Residents

Business Travelers 48

Consumers 58

60 80 100

Percent
mKnow a lot 1 Know a little mKnow name only

L@fngwoods
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Awareness/Past Visitation of Long Island Places — Non-

Residents

The Hamptons

Long Beach

Oyster Bay

Montauk

Fire Island

Jones Beach

Stony Brook

Islip

Long Island MacArthur Airport
North Fork

Sagamore Hill

Hauppauge Industrial Park

Base: Non-Residents

0 25 50
Percent

m Aware Of Ever Visited

75 100

L@fngwoods

INTERNATIONAL
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Long Island’s Overall Image as a Place to Visit/Live—'Pre'vs. Post

Activities Description

Base: Non-Residents
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Enjoy Visiting Enjoy Living Enjoy Visiting Enjoy Living
Pre Activity List Post Activity List

L@‘ngwoods
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MARKETING & COMMUNICATIONS

Enhanced
Website
Architecture

Jack Rabbit 360 Video
Booking Agent Experiences

Utrip Planning
Platform

3:42PM » 12:39 PM

discoverlongisland.com f | | discoverlongisland.com

Long Island New... Eventbrite ogint Eventbrite - Logint M soft Exchang S | XPress Lead: Discover Long Isl...
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Il < Q Discover Long Island | discoverlongisland ~ D =
Home About Photos Reviews Events Posts 803 14.4K 287
Community M L@NG I i [
4 ins © ISLAND
T 265,774 people like this Latest Pins s o Promotions Edit Profile
1 POREL -
1 252,526 people follow this d
Kristen Jarnagin, TerryAnn Nostrand and 12 other Discover Long Island NY 1 DIS?OYer !.Ong Island
friends like this or have checked in 20.7k thiy vi . 5 d ! 3
: .7k monthly viewers PRl @i =Pl P2
Q*&&@e@* L island New Yorl Official #LONGISLAND NY Instagram: At 118 mil
'
d ongislanaInew TorK d bit.ly/2UfwCLm
& www.discoverlongisl...
Long Island, known as New York City's beachfront backyard is y
Photos by Discover Long Island home to the Hamptons, Montauk & Wine Country coupled [+ f .
with premiere attractions. You BeLong here.
o e . New Bay Shore .. Newsday T.. NYTimes T.. Virtual Real...
v
\stand craft Call Email
Long i\
gevetage T‘? ars 80 = . f
Z = © 16 #0 20
dati d Revi %1 »0 20 The 10 Best Family Beaches in
\s\ar\d- NY's Recommendations and Reviews Five Exciting Long lsfand 2019
g \.‘Sour;?o\k CO\-\“W‘ i § Recommended by 60 people Adventures
LAk views 2V

X Thank you again Discover Long Island for the
{ ; promoting the Cirque De Soleil show and sharing the

experience with my girls on Long...

Aviation: Pa‘\‘(\)w
rough M 5B &® & 0

viev

» 55 ©o11 #0 Car Free Travel With These
Small Business Shopping Downtown Scenes

= : Pinterest (
T Monthly Instagram
5 @ Views: FO”OWing
Twitter — 2,514 Followers 20,700+ 14,457+

Facebook — 254,000 Followers
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Winter Deals
It's fall on Long lsland! Take a nature walk, sip local wine & pick youwr own Great food, stunnin
pumpkin adventure to Long Isd

Discover Long Island r Long lstand

od - ) I Discover Long Istand

spansored - Q)
vineyards, fa#l festivals — plan an autumn

d. Keap leaming on Long Island, Explora histaric homes, museums &
fall,

galleries this
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Holiday Magic
!

ﬁ

Romantic Escapes
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DISCOVERLONGISLAND.COM

ND.COM 3 M DISCOVERLONGIS: coM
Plan Your Autumn Adventure Learn Moro Fall Fun on Long Island Learn More Autumn Family Fun Awaits
Learn more about Lang Isiand 1 visitor & travel Information available

Learn More

Start planning for Long Iskand
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THE WALL STREET JOURNAL -~ —-
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2iaa " i 118 18F SEASAN 10
Facial Masks: For Men Who Seek DISCOVER LONG 1SLANE

o a Skin-Care Fdge

Lo Asgedes Is n Fashiion Wastcland, Can One

Store Change That?

Vinee's Ptrik Ervell Expdatos the Exersal
Appeal of Nortald Style

Shop “Til You Drop

TRAVEIZOO

10 Reasons to Make a Long Island Escape This Season

. - g Nt Pl Vibown

v

T ——
- A
o ——

—— -— “ o N —
e

. ’ r Celebrity-studded summers in the Hamptons are just & starter on the Long Island escapes menu. In
; - : Y fact. the region is dofted with charming old villages, Insta-gold lighthouses and award-winning
. ‘ ‘ = ' . v 1 restaurants and winenes that aren't just open in the off-season (i.e.. now), but argusbly st their
NG |SLA“D best, minus the crowds,
_ ..

And the place has holiday spirit to spare: flying Santas, roving Dickens characters -- even an ancient
native holly forest Read on for 10 stops you won't want to miss

L’!%!% WEATHER TOPSTORIES  TRAFFIC CRIME FOOD&FUN  VIDEOS iy




Hartford Courant
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Scots win KMAC over Knights
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Nov 1,2018 - Feb 1, 2019 v

East End Tourism Alliance Video Pre-Roll
Flight Dates: November 1, 2018 — December 31, 2018

Dashboard 2 Activity Breakdown Media Referrals 2

Participants: Montauk, North Fork, The Hamptons, Riverhead
Demographic: Consumers, 35-55, demonstrated travel propensity
Geographic: Long Island, New York City, Connecticut, New Jersey
& Westchester/upstate New York Trip Flanning Window =
Impressions: 833,354

Click-Throughs: 4,633

Origin Breakdown Traveler Profile

Hotel Bookings
Icol
44,663

Hotel Searches

_
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LONG ISLAND SPORTS ENTERTAINMENT OPINION BUSINESS OBITUARIES

L@NG ISLAND' 3 g 00000
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_DISCOVER 'WINTERFEST
L@NG ISLAND

January 18, 2018

g Island: What People Are Talking About

www.discoverlongisland.com/winter I®NY

NG Discover Long Island .ee
** Sponsored ‘NG Discover Long Island
Hop on the tour bus at your hotel of choice and >ponsored 12th Annual Long Island Winterfest FEB. 22 - MAR. 24 2019
be off to Clovis Point Vineyard Main Road Let us entertain you with a free weekend and
Biscuit Co. Liv Vodka and finish your mixed tour winery tour with exclusive experiences! . ; by 2019
at the Riverhead Ciderhouse. Long Island New York @DiscoverLINY - Feb 4

o v X
NG ISLAND L5 The 12th Annual Long Island Winterfest is almost here! Which events are you

most excited about? Follow Tto sta) up to date on packages,

12h Aonue
WINYERF§ i

Vinterfest on the East End

ruary 22- March 24: The 12th

ual Winterfest on Long Island’s

t End, across the North and South
¢s, is right around the corner

ting this February 22nd. A five

i ; | i 1 A ' 010 105 views . . .
\ =t i b ; ) k celebration that includes wine
" : A 10 Things todoin o3 V)
B e er M - craft beverage offerings, live
» ﬂ‘ﬂn Y
l — LEMNG Long Island New York @ DiscoverLINY - Feb 20 ~ dEconsgnaisland
#LIWINTERFEST £ D Check out our Insider's Guide for exclusive events and packages happening at
@ Y 2 The 5 week festival kicks off this weekl! discoverlongisland LONG ISLAND
LONGISLANDWINTERFEST.COM wgzsﬁﬁxrgfifﬂg}x e gstodo #music #art #wine #beer # LONG ISLAND bl i e e
#Longlsland heritage and culture - make
wlnterfeSt 2019 Ml¥ed Toul' BOOK NOW do on the East End Of Long... W I N T E R F E S T sure to fo:low @liwinterfest to stay up-to-
on March 2, 2019 1 #§ Signature Event: Winterfest | Discover Long Island ) date on happenings, packages and deals
= The 12th Annual Winterfest on Long Island’s East End, ap oy lilifestyleclothing Paichague? »
> . g " aldisfreibergssrch A Package with a
OO0 21 Comments 22 Shares Ooe7s 8 Comments 22 Shares across the North and South Forks, kicks off on February 6‘ S i, ow Caffe Hal they can fird.
22nd for a five-week celebration that Include OF % here..Very hopeful link for a Tourist
F - A
gH Like () Comment £ Share [ Like () Comment ¢ Share discoverlongisland.com .
FEBRUARY 22 - MARCH 24 Qg N
) S = 3 701
Refresh preview « Report a problem with this preview Refresh;preview:« Report'a problemwithithis preview Q 1 2 ) 4 ih 9 o




Campaign Elements:

2(,/ —— i P ) .t s
Jinler Je ol 4 & v LR LEnies
LR

AT S FEB.22 - MAR. 24,2019

* Mobile Geofencing of CT Ferry Terminals, JFK
Airport, Penn Station

* Video PreRoll on Newsday.com

FEB. 22 - MAR. 24 2019 * LocalWineEvents “The Juice” E-Blast
A S»VWeek Celebration
g ';':”"’" "E"a‘;"’ “...’.'“"’“' i R AR g »  Promoted Social Posts on Facebook &
Instagram
Flight Dates: February 1, 2019 — March 24, 2019
Participants: Winterfest and event participants * Featured Event & Signature Event Blog Post on

Demographic: Consumers, demonstrated travel/craft beverage and/or music

DiscoverLonglsland.com

propensity

: : _ » Discover Long Island Consumer Newsletter
Geographic: Long Island, New York City, Connecticut, New Jersey & Hudson

Valley/upstate New York Inclusions

Media Impressions:

1,943,335
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Travel feed: New York  Hotwels  Thingstwode  Restauramis Flights  Vacation Rentals  Renai Cars ees
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THAW FEST
3.22-3.24

Hamptons
Arts
Network

ARTS
AND

CULTURE ‘
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2019 THAW MARKETING CAMPAIGN

Guikd Hadl Southamplon Arts Center

QOO s

e

A Legacy of Arts and Culture on Long Island

3 Idand to creste tieir FONOWNed masterpiacas o the sie

Long 18land has deep raots in Amerncan art and histoey, ranging from the artists and 2 has
{ sion behnd 3 k=fand n a5 ‘New York City's beact
1 Long Island's East End

ol nspars

220N Deene m . * Lhe arb=Sc passon and 1"‘)1!1 y embodymg the regan
Don't miga thees stopa in the famed Harmptons region o

[/ Quick Links We Become a Long Island Insider

« Discover Long Island r )

« Long Island's Art and Culture @ n 0 @
« 2019 THAW: Hamptons Arts Weekend Festiva

* The Hamptons Arts Netwaork

= Book Your Stay -,‘-‘dz'S.coverlc.'%gilsland VL R ® O Youlibe ) O
#Llartsandculture




Network

THAW FEST

LEARN MORE
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Hamptons |
Arts
Network

LGNG SLAND IONY
Hamptons | ryaw FEST
rs

Network | 3.22-3.24

LEARN MORE

THAW Marketing Campaign on TripAdvisor
* Flight Dates: January 25, 2019 — March 22,

2019

* Participants: The Hamptons Arts Network
(HAN)

* Demographic: Consumers, demonstrated
travel/art propensity, seeking regional
(NY/NJ/CT) “things to do” content

* Geographic: Long Island, New York City,
Connecticut, New Jersey & Hudson
Valley/upstate New York

* Impressions: 2,083,333 minimum guaranteed

NEREn
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Network
THAW FEST
3.223.24
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LEARN MORE
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SHORT FLIGH

SHORTFLIGHTLONGISLAND.COM

Long Island MacArthur (ISP), New York’s most convenient airport, lets you fly more and
stress less. It's also the best way to access Long Island’s world-renowned beaches,
award-winning Wine Country, locally harvested cuisine, Gatsby-era Gold Coast Mansions,

the famed Fire Island and Hamptons and so much more. Travel easily, vacation confidently.

DISCOVER
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SHORT FLIGHT -+
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PGA

—_— BETHPAGE
BETHPAGE BLACK BLACK

‘}Horhe of the 2019 PGA Championship and 2024 Ryder Cup. Test your mettle on dozens
of world-class fairways and public courses including the famed Bethpage Black. We

can't promise you'll play like a pro, but here, you can vacation like one. Off course, Click for a fulllist of Golf Courses
enjoy miles of pristine beaches, sport fishing, renowned Wine Country and local cuisine. P _am———
DISCOVER I
Q S O R K iIoveny.corr"\

® | LOVE NEW YORK is a registered trademark and service mark of the New York State Department of Economic Development; used with permission.
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: Hitnad The City Explore Stay Navigate Q

DISCOVER
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Longisland Makes a Great Add|t|on toNYC Trips

Longsland Makes a Great Addition to NYC Trips

Sponsored by: LongIsland is New York City’s backyard, one of New Yorkers DISCOVER
DISCOVER favorite escapes—a dynamic destination that’s filled with I_ \/NG |SLAND
L NG‘QL/\ND resort towns, cultural centers and more. What Manhattan is &

to Broadway and bustle, Long Island is to rest and relaxation.
But there’s plenty to do for any type of vacationer: surf and
sun at a beachfront getaway, chill out at a first-class resort, be

seen at one of the area’s hottest clubs and sample wine at a

ey world-renowned vineyard. There are quaint downtowns to === [:p
ThingstoDo  LICVB stroll, top boutiques and outlet stores to thrill the most <:
selective shopper and some of the country’s most incredible
< Share This farm-to-table cuisine by celebrity chefs. For the must-do’s when visiting Long Island, read on.

PLAN YOUR TRIP
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T:4725"

NEext stop: CHAMPIONSHIP GOLF

The Long Island Rail Road connects New York City to its beachfront

backyard, Long Island. Hop on the LIRR to Farmingdale Station, where

you can catch a complimentary shuttle to Bethpage Black for the
2019 101st PGA Championship.

Visit Discoverlonglsland.com/LIRR
DISCOVER

LONG ISLAND RAIL ROAD m

LeNG ISLAND GETAWA

mtainfo/lir/ge

J7'89:L

T:47.25"

LONG ISLHND

ext stop: WINE COUNTRY

The Long Island Rail Road connects New York City to its beachfront
backyard, Long Island. Hop on the LIRR and visit the North Fork, home to the
award-winning vineyards and tasting rooms of Long Island Wine Country.

Visit Discoverlonglsland.com/LIRR

DISCOVER LONG ISLAND RAIL ROAD m

LeNG ISLAND GETAWA

mtainfoflirr/g

J7'89:L

DISCOVER

LENG ISLAND

Yy O R K

T:4725"

LONG ISLAND

Where you %/4 I_@N G

b

next stop: THE HAMPTONS

The Long Island Rail Road connects New York City to its beachfront
backyard, Long Island. Hop on the LIRR to visit the world-renowned
beaches of the Hamptons and Montauk.

Visit Discoverlonglsland.com/LIRR

DISCOVER LONG ISLAND RAIL ROAD m

LeNG ISLAND GETAWA

mtainfo/lir/get

,,I/W. . g g ' ‘
3 1

LonglslandRail Road

J7'89:L

T:4725"

next stoP: FIRE ISLAND

The Llong Island Rail Road connects New York City to its
beachfront backyard, Long Island. Hop on the LIRR to reach 5
railroad stops with Fire Island ferry connections.

DISCOVER LONGISLAND RAIL ROAD m

LeNG ISLAND GETA

u7'89:L
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LGBTQ Guide toNYC Pride 2018 WorldPride 2019
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ga NEXT WAVE: GIVING UTILITY A TWIST

b
US Open Returns to Gl Travel i-‘ L f
Shinnecock Hills | I 0]: l | e

INDIA
THE
EMOTIONS
ARE

INSANE”
Serena

-+

PALLERVING

ARTILTS, ONU

» STUOI0 AY
A Yieg

'OPENS UPON = \OGLE wewen sy en woRLD S ocer
MOTHERHOOD b iestle / eLifack
&MAKING HER Sieeo S
COMEBACK Cheap Summer Travel: 23 Places To Go In 2018
- : ]
From Florld\ to Idaho: 9 U.S. 000002

Destinations to Visit in 2018
Laura Begley Bloom, @ worenaroae=e

HAUTE LIVING ! ML LONG ISLAND

MacArthur Airport partners with Discover
I.ong Island on campalgn

NEW YORK

Loews Regency New York Hotel And
Montauk Yacht Club Launch Unique
Summer Experience

By MATT MELTZER
. Published On 04/27/2018
Emmsitrez f @

By Valerie Bauman
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2018 Meetings & 2019 Meetings and
Sports Sales Sports Leads

106 Meetings & Sporting 67 Leads Generated
events booked
12,841 Room Nights
16,490 Room Nights
$6,448,423 in Economic
$7.301,329 in Economic
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Visitor Relations Programming
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LiLi Mobile Visitors Center
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2019

Is The Year

OHEKA CASTLE
Turns 100

Walt Whitman's
Bicentennial Celebration

Cradle Of Aviation's
“Countdown To Apollo 80"

The 101st PGA
Championships At
Bethpage State Park

New York Hosts
WorldPride

TRAVEL GUIDE

+DISCOVERLONGISLAND

DISCOVER

L @NG ISLAND LONGISLAND

NEW YORK

OFFICIAL MEETING PLANNER'S GUIDE

WINE COUNTRY- =
SIGNATURE EVENTS
DOWNTOWN SCENES

INSIDERS GUIDE TO THE
HAMPTONS & MONTAUK

WHERE TO DINE
BEST BEACHES

FAMILY FUN PARTNER BENEFITS
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Collateral & Fulfillment
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Exclusive Opportunities
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Partner Portal

Add/control
your details,
Images. events

and special

offers

Same
database as

for more
ex ,0 osure Discover Long Island Extranet

Forgot Pacsword?

Partner Portal

Access

DIS?O\/ ER
| @NG
ISLAND
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partner



Partner Portal

N -
AN Discover Long Island Exzranet

Collateral
Manage your Collateral

Listings

Special Offers

Calendar of Events
Partner Bulletins All Bulleting * Post Board

Media

L
OPPORTUNITIES Control your digital exposure on
DiscoverLonglsland.com

Access your Listings

(&
REPORTS

Update your Images
Promote your upcoming events
List your Special Offers

}r

ADMINISTRATION




Partner Benefits & Engagement

PARTNER PORTAL ACCESS FOR FULL
ACCOUNTMANAGMENT AND ACCESS TO ALL
DISCOVER LONG ISLAND OPPORTUNITIES

INVITATION TO EDUCATIONAL EVENTS & ' e
NETWORKING OPPORTUNITIES etworking P
WITH OUR 400+ TOURISM INDUSTRY & Marketing OPPORTUNITIES FOR PARTNERS TO
& Sales LEVERAGE DOLLARS AND PROMOTE

PARTNERS :
Educational BUSINESS GROWTH THROUGH DISCOVER

Events Programs LONG ISLAND PROGRAMS, SALES LEADS
AND REFERRALS

PARTNER EXCLUSIVE DIGITAL & PRINT .
INCLUSIONS. INCLUDING OUR VISITOR Digital
TRAVEL GUIDE AND MEETING PLANNER & Print

RESEARCH DETERMINING KEY
GUIDE

Advertising - - DEMOGRAPHICS FOR VISITATION AND
MARKETING. REGULAR COMMUNICATION
AND INFORMATION THROUGH OUR
Social Media WEEKLY TOURISM NEWSLETTERS

& Public

SOCIAL MEDIA INTEGRATION & PUBLIC Relations
RELATIONS PROMOTIONS




Investing in Long Island’s Future

US. | NEWYORK | TRI-STATE AREA
Suffolk County Pitches Long Island’s First Convention Center
The convention center would be a component of a proposed $1 billion development

el Aled b

o

Rendering of proposed Ronkonkoma arena devalopment (photo courtesy of Cameron Engineering)

Cantor: Convention center in Ronkonkoma is perfect fit for
MacArthur Airport

Business\ews THE WALL STREET JOURNAL

libn.com
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THANK YOU

Facebook.com/DiscoverLonglsland
Twitter: @DiscoverLINY
Instagram: @DiscoverLonglsland
YouTube: DiscoverLonglslandNY



